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Digital identification of users
in educational information systems
as a tool for enhancing the competitiveness of universities

Abstract. The competitiveness of universities in the digital environment increasingly depends on the
quality and accessibility of educational services, the stability of digital interaction and the manageability
of platform solutions. Digital identification of users, which determines the convenience of logging into
the system, uninterrupted access to resources, as well as the possibilities of standardising procedures
and personalising services, is one of the basic elements of the digital architecture of a higher education
institution. The study aimed to substantiate the role of digital identification of users in educational
information systems as a tool for enhancing the competitiveness of universities and to empirically verify
the effects of its implementation based on the university's digital platform. To achieve this aim, a
comprehensive model approach was used, combining factor-based structuring of the prerequisites for
the digitalisation of management of a higher education institution and quantitative comparison of the
results before and after the implementation of digital identification. The methods of analysis included
systematisation of factors according to the logic of the factor matrix, processing of digital event logs of
the platform, user surveys on a five-point satisfaction scale, and statistical comparison of average values
and variability parameters.

The results of the pilot implementation in September-October 2025 showed positive and statistically
significant changes in key indicators. The average daily number of active users of the platform increased
from 800 to 950, which corresponds to an increase of 18.8, and the variability of use decreased due to a
reduction in the coefficient of variation from 15.0 to 13.7, which characterises more stable user
interaction with digital services. At the same time, the average level of user satisfaction increased from
3.8 to 4.4, and the share of high ratings increased, reflecting an improvement in user experience and a
reduction in barriers to access. The practical value of the study lies in the possibility of using the
obtained indicators as managerial guidelines for assessing the effectiveness of digital solutions in higher
education and substantiating the feasibility of scaling digital identification as a tool for improving
service quality, access stability and competitive advantages of the university
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Introduction

The digital transformation of higher education has intensified competition between universities for
students, partnerships, and resources, making the quality of digital services one of the key measures
of institutional competitiveness. University platforms that provide learning, communication, and
administrative procedures are increasingly seen as management infrastructure rather than just a tool
to support the educational process. In this context, digital user identification is a basic mechanism
that determines the manageability of access to services, the reliability of interaction, the possibilities
for personalisation and scaling of digital solutions, as well as the level of trust in the university’s
digital environment.

B Williamson et al. (2020) examine pandemic practices of distance education and show that
digital technologies in times of crisis transformations simultaneously expand access to learning and
exacerbate issues of control, equity, and data management, reinforcing the importance of controlled
access mechanisms in educational information systems. G. Kortemeyer et al. (2025) analyse
students’ choices of full-time, hybrid, and online formats after the pandemic and demonstrate that
user-friendliness and accessibility of digital services are factors that can change learning behaviour
and outcomes; therefore, reducing barriers to entry to platforms is of practical value to universities.
G. Lampropoulos and A. Sidiropoulos (2024) argue that digital interaction mechanisms, particularly
gamification approaches, increase engagement and learning outcomes in the long term, but the
effect of such tools depends on stable access and continuity of user scenarios.

N. Verina and J. Titko (2019) propose a conceptual model of digital transformation that
emphasises the need to integrate technologies into processes and align digital changes with
management decisions, allowing digital identification to be viewed as the “entry layer” of platform
architecture that connects users with services and data. O. Tymoshenko and S. Yahodzinskyi (2024)
emphasise that the digitalisation of universities in the context of modern challenges requires
systematicity and institutional readiness, and therefore, access and control tools should be designed
as part of a competitive strategy, rather than as a local IT option. Kubiv et al. (2020) show that the
innovation potential and institutional conditions of the environment determine the ability of
organisations to scale innovations and convert them into competitive advantages, which is relevant
for universities in the process of forming their own digital infrastructure.

Krap et al. (2024) summarise that digital achievements are changing management approaches
through automation, standardisation of procedures, and the use of data in decision-making, which
reinforces the economic and managerial rationale for digital identification as a means of reducing
transaction costs for accessing and maintaining services. N. Bobro et al. (2025) argue that digital
transformation optimises costs and improves the operational resilience of organisations through digital
tools and process automation, allowing digital identification to be interpreted as a component that
simultaneously increases access reliability and reduces the user support workload. N. Bobro et al.
(2024) emphasise the role of strategic methods and tools in ensuring the effectiveness of organisations,
which is methodologically consistent with the approach to digital identification as a management
mechanism for formalising access and improving the manageability of digital processes.

Despite the existence of theoretical models of digital transformation and numerous studies on
the digitalisation of universities, the question of how digital identification affects indicators related
to university competitiveness, in particular user engagement, user experience quality, and service
reliability, remains insufficiently empirically substantiated. This work aims to fill this gap by
combining factor analysis of the prerequisites for digitalisation and quantitative assessment of the
effects of implementing digital identification.

The aim of the article was to substantiate the use of digital user identification in educational
information systems as a tool for enhancing the competitiveness of universities and to empirically
verify the results of its implementation on the EUni platform. The research tasks are to systematise
the internal and external factors of university management digitalisation, identify opportunities and
risks using SWOT logic, and quantitatively compare key indicators before and after the
implementation of digital identification. The scientific novelty of the work lies in combining factor
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modeling of the determinants of digitalisation with an empirical assessment of the impact of digital
identification on behavioural and service metrics, which can be interpreted as components of the
university’s competitive advantages in the digital environment.

Literature review

To enhance the competitiveness of universities in the digital environment, higher education
institutions must implement coordinated technological and management solutions, and scientific
literature on digital transformation confirms this logic. N. Verina and J. Titko (2019) propose a
conceptual model of digital transformation that emphasises the integration of technologies into
processes, organisational changes, and the manageability of digital services, which
methodologically leads to the need for unified access and control mechanisms in educational
information systems. O. Tymoshenko and S. Yahodzinskyi (2024) consider the digitalisation of
universities in the context of modern challenges and emphasise that the effectiveness of digital
initiatives is determined by institutional readiness and the systematic nature of management
decisions, rather than the fragmentary implementation of individual IT tools, which is important for
justifying digital identification as an infrastructural element of the digital ecosystem. Tangentially
to the managerial dimension, N. Bobro et al. (2024) highlight the role of strategic methods and tools
in improving the effectiveness of organisations, which can be interpreted as an argument in favor of
formalising digital access procedures, including user identification and authorisation.

The impact of external shocks and changes in educational practices on accelerating
digitalisation was particularly evident during the pandemic. B. Williamson et al. (2020) show that
digital technologies in the context of the coronavirus crisis have become not only a tool for distance
learning, but also a factor in the transformation of educational management, where issues of access,
control, fairness, and data security are becoming more acute — that is, problems directly related to
digital identification. In the post-pandemic period, G. Kortemeyer et al. (2025) analyse how
students choose full-time, hybrid, or online formats and demonstrate the importance of the
convenience and effectiveness of digital services for learning behaviour. This reinforces the thesis
that stable and easy access to the platform through digital identification reduces barriers to
participation and supports regular interaction with the educational environment. At the same time,
G. Lampropoulos and A. Sidiropoulos (2024) show in a long-term study that digital interaction
mechanisms (in particular gamification) can increase engagement and learning outcomes, which
further highlights the role of identification as an “entry layer” for personalised scenarios,
motivational tools, and learning activity analytics.

The economic dimension of digital transformation reinforces the practical significance of
digital identification as a tool for competitive advantage. A. Krap et al. (2024) summarise that
digital achievements are changing modern management approaches through automation, increased
transparency, and reliance on data, which is relevant to university management in terms of reducing
transaction costs and standardising procedures for accessing services. In line with this, N. Bobro et
al. (2025) substantiate that digital transformation can optimise costs and support sustainable
operating models by reducing resource-intensive manual operations, which provides grounds for
considering digital identification as a solution that simultaneously improves process efficiency and
service quality. Additionally, S. Kubiv et al. (2020), in the context of the innovation potential of
European countries, emphasise the importance of institutional conditions and innovative activity for
competitive advantages, which allows digital identification solutions to be interpreted as part of a
university’s innovation infrastructure aimed at increasing its attractiveness and sustainability in the
context of competition in the educational services market.

Materials and methods
The empirical basis of the research is the pilot implementation of a digital user identification system
on the EUni digital platform at the private higher education institution “European University”
during September-October 2025. The following materials were used for analysis:
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— EUni platform event logs (log files) recording daily user activity and authentication results;

— service support data (records of requests related to access and login to the system);

— results of a user survey assessing their experience of interacting with the platform on a
5-point scale;

— accompanying administrative data necessary for the correct grouping of indicators before
and after the implementation of digital identification.

To ensure comparability of indicators, identical observation intervals were used: for
activity metrics — 30 days before and 30 days after implementation; for satisfaction assessment —
two symmetrical survey waves with an unchanged sample composition (n = 210 respondents in
each wave).

The study was conducted using a quasi-experimental “before/after” comparison design on the
same experimental base, recording changes in key performance indicators of the digitalisation of the
management system. The sample of users for the survey was formed according to the following
criteria:

— having an active account in EUni;

— actual use of the platform during the observation period,;

— representation of the main categories of users, with a predominance of the student
audience, which corresponds to the objectives of assessing the service component of digital
identification.

For log files, complete coverage of events over a specified observation period was applied,
since activity and authentication registration on the platform are systematic and do not require
selective sampling.

The research methodology is based on a comprehensive model approach that combines an
institutional and organisational interpretation of the prerequisites for digitalisation with a
quantitative assessment of the results of the pilot implementation of digital identification. SWOT
logic was used to structure the factors of digitalisation of the higher education institution
management system, which made it possible to align the university’s internal resources and
constraints with the external opportunities and threats of the digital environment and to form a
factor matrix as a basis for applied implementation.

The following methods were used to obtain quantitative results:

1. Analysis of EUni platform event logs — to calculate the average daily number of active
users, variability parameters, and system usage stability indicators.

2. User surveys — to measure the level of satisfaction with the EUni experience (5-point
scale), as well as to calculate the share of high marks (>4.0) and the share of maximum marks (5.0).

3. Statistical methods of description and comparison — mean values (M), standard deviation
(SD), standard error (SE), coefficient of variation (CV). To test the significance of differences
between indicators before and after implementation, Welch’s t-test for independent samples with
unequal variances was used; the level of significance was assessed by the p-value.

4. Comparative-analytical method — to compare the results obtained with the conclusions of
previous studies on the digital transformation and digitalisation of universities, as well as to
interpret the role of digital identification as a tool for competitiveness (Verina & Titko, 2019;
Tymoshenko & Yahodzinskyi, 2024 et al.).

The effectiveness of digital identification was assessed according to the following groups of
indicators:

—behavioural (platform usage intensity, average daily user activity);

—service (user satisfaction level, share of high marks);

—operational (stability of use, variability parameters, reduction in access and login requests).

The methods, materials, and criteria presented ensure the reproducibility of the study: other
researchers can replicate the approach using similar data sources (log files, user surveys, service
logs), a symmetrical “before/after” design, and appropriate statistical procedures.
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Results

The digitalisation of the higher education institution management system in modern conditions is
determined by a set of interrelated factors, which can be grouped into internal and external ones. Internal
factors include organisational culture, the level of digital literacy of the administration, teachers, and
students, the availability of IT infrastructure and resources, as well as a leadership-aligned strategy for
implementing digital innovations in key managerial and educational processes (Verina & Titko, 2019;
Tymoshenko & Yahodzinskyi, 2024). An organisational culture focused on embracing change and
using digital tools is associated with faster integration of platform solutions and standardisation of
digital procedures. In contrast, inertial management practices increase the transaction costs of
transformation and slow down the scaling of digital services (Krap et al., 2024; Bobro et al., 2025).

External factors include macroeconomic conditions, technological trends, and socio-
regulatory changes that shape the context of digital development in universities. Economic stability
and the availability of public and private funding determine the possibilities for implementing
digital initiatives and supporting digital infrastructure, while a country’s innovation potential and
institutional conditions influence the speed of diffusion of management and educational innovations
(Kubiv et al., 2020; Tymoshenko & Yahodzinskyi, 2024). At the same time, the development of
artificial intelligence, data analytics, cloud services, and VR/AR solutions is expanding the toolkit
for modernising management decisions through digitalisation (Krap et al., 2024). Social
expectations regarding the quality and flexibility of education, transparency of management
decisions, and accessibility of services, which have intensified as a result of pandemic
transformations and the spread of distance and blended learning formats, are also important drivers
(Williamson et al., 2020; Kortemeyer et al., 2025).

To systematise these factors, it is advisable to use a comprehensive model approach that combines
a qualitative interpretation of institutional prerequisites and a quantitative comparison of the effects of
digital identification at the level of management and service indicators. SWOT logic is used as a tool for
structured generalisation of internal strengths and weaknesses, as well as external opportunities and
threats of digitalisation, which allows linking management decisions on digital identification with the
parameters of the university’s competitiveness in the digital environment (Verina & Titko, 2019; Bobro
et al., 2024). On this basis, a factor matrix was formed (Table 1), which served as the foundation for the
further practical implementation of the EUni project at the European University.

Table 1. SWOT analysis of digitalisation factors
in the higher education institution management system

Internal factors External factors
— High level of technical equipment — Cooperation with technology companies
— Qualified IT staff — Access to grants for digital innovation
Strengths — Availability of proprietary developments projects
and software - Growing demand for educational
— Strong academic reputation programmes based on digital technologies
— Limited financial resources for large- | — Rapid obsolescence of technology
scale digitalisation projects — High competition among universities to
W — Insufficient level of digital literacy attract students
eaknesses . .
among some teachers — Regulatory barriers and data protection
— Poor integration of existing systems requirements
— Slow decision-making processes
— Development of innovative educational | - Support for government initiatives on the
technologies (VR, AR, AI) digitalisation of education
— Expansion of online education and | - Partnerships with international educational
international cooperation and technological organisations
Opportunities | - Improvement of the quality of | - Growing popularity of distance learning
educational services through immersive
technologies and innovative solutions
— Improvement of management
processes through automation

lpogoBxeHHs1 Tabauyi 1.
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Internal factors External factors
— Cybersecurity vulnerabilities — Economic instability and funding cuts
— Resistance to change among staff - Rapid changes in labor market
Threats — Technical failures in systems requirements
— High cost of technology support and | - Increased competition from  EdTech
upgrades companies and online platforms

Source: compiled by the author independently

As we can see in Table 1, the potential of digital identification in university management is
formed at the intersection of infrastructural and human resource prerequisites and the external
environment of digital innovations, while risks are concentrated in the areas of resource constraints,
system integration, and cybersecurity. The logic of this distribution is consistent with the general
conclusions about the multidimensionality of digital transformation, where the result is determined
simultaneously by technological, organisational, and market factors.

Strengths (high level of technical equipment, qualified IT staff, proprietary developments,
academic reputation) are the basis for the rapid deployment of a unified digital identity as an “entry
layer” to educational services. Their combined effect is that the university can ensure:

— stability and scalability of authentication;
operational support for users;

— adaptation of functionality to internal processes;

— trust in the service among students and staff.

This profile of internal advantages fits the conceptual framework of digital transformation,
where institutional readiness and technological capacity determine the speed and quality of change
(Verina & Titko, 2019; Tymoshenko & Yahodzinskyi, 2024).

Weaknesses point to the “bottlenecks” of scaling digital identification: a lack of funding for
large projects, uneven digital literacy among teachers, poor integration of existing systems, and
slow management decisions. In practical terms, this means that even with the presence of the EUni
platform, the effects of competitiveness may be limited if digital identification is not supported by:

— integration architecture (unified protocols/directories/roles);

— access and accountability regulations;

— aprogramme to enhance the digital competencies of staff.

The possibilities demonstrate that digital identification can be not only about “security,” but
also about developing competitive advantages through the expansion of educational products:
support for VR/AR/AI solutions, scaling of online and blended learning, international cooperation,
and automation of management procedures. Considering the growing demand for distance and
hybrid formats, simplifying access through single identification enhances the actual availability of
services and the university’s ability to quickly combine educational trajectories (Williamson et al.,
2020; Kortemeyer et al., 2025). In this context, digital identification acts as an “infrastructure
catalyst” that lowers barriers to entry to services and increases the intensity of platform usage.

The threats are concentrated in two areas. The first is technical and security (cyber
vulnerabilities, technical failures, high maintenance and update costs). This is critical for digital
identification, as compromised accounts or authentication failures have a cascading effect on all
services. The second is market and economic (funding instability, rapidly changing labor market
requirements, competition with EdTech platforms). Here, identification acts as a factor in retaining
users in the university ecosystem through convenience, trust, and service integration, but it requires
constant investment and updates to avoid becoming obsolete in the face of external alternatives.

Thus, increasing the university’s competitiveness through digital identification is most likely
when strengths (infrastructure, IT competencies, proprietary developments) are used to realise
opportunities (scaling hybrid/online education, automation, partnerships), while weaknesses
(financing, integration, digital competencies) are addressed as risk factors that exacerbate threats
(cyber risks, support costs, competition).
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As part of a pilot study of a digital user identification system based on the EUni platform, key
performance indicators of the digitalisation of the higher education institution management system
were collected and analysed at the private higher education institution “European University” in
September-October 2025. Table 2 shows the dynamics of the average number of active users of the
platform per day: this indicator increased from 800 (before implementation) to 950 (after
implementation), which is equivalent to an increase of approximately 19%.

Table 2. Dynamics of the average number of active users of the EUni platform per day
before and after the implementation of digital identification

Indicator Before After Change Change
implementation implementation (absolute) (relative), %

Number of 30 30 _ }
observations, n
Mean value,
persons/day (M) 800 950 150 18.8
Standard deviation,
persons (SD) 120 130 10 8.3
Standard error, persons
(SE) 21.9 23,7 1,8 8.2
Coefficient of variation, _ )
% (CV) 15.0 13.7 1.3 8.7
t-statistics (Welch), t 4.64 4.64 - -
Level of significance, p <0.001 <0.001 - -

Source: compiled by the author independently

At the same time, Table 3 shows an increase in user satisfaction: the mean rating of the
experience of working with the system increased from 3.8 to 4.4 (on a five-point scale), i.e., by
approximately 16%. Statistical analysis confirmed that the observed changes are statistically
significant (p < 0.05), so the improvement in indicators is not accidental.

Table 3. Comparison of user satisfaction with the EUni platform
before and after the implementation of digital identification (5-point scale)

Indicator Before After Change Change
implementation implementation (absolute) | (relative), %

Sample size, n (respondents) 210 210 0 0.0
Mean satisfaction score (M) 3.8 4.4 0.6 15.8
Standard deviation (SD) 0.7 0.6 -0.1 -14.3
Standard error (SE) 0.05 0.04 -0.01 -20.0
Share of marks =4.0, % 52.4 78.1 25.7 49.0
Share of marks 5.0, % 18.6 34.3 15.7 84.4
Satisfaction index (norm, 0- 70.0 85.0 15.0 21.4
100)

t-statistics (Welch), t 9.45 9.45 0.00 0.0
Level of significance, p 0.001 0.001 0.00 0.0

Source: compiled by the author independently

Discussion
The obtained results demonstrate that the implementation of digital user identification on the EUni
platform is associated with a comprehensive improvement in both behavioural and operational
indicators of the functioning of the digital university environment. The recorded growth in the
number of active users and increased satisfaction levels indicate a reduction in barriers to entry to
digital services and increased regularity of interaction with the platform’s structured functions.
In practical terms, this means that digital identification performs not only the access function, but
also becomes a tool for standardising digital procedures, improving service manageability, and
accelerating routine operations, which directly affects the effectiveness of the educational process.
This effect is consistent with the conceptual foundations of digital transformation, according to
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which digitalisation is a driver of innovation and increased efficiency in the management of higher
education institutions through the integration of processes, data, and services into a single
environment (Verina & Titko, 2019). At the same time, empirical indicators confirm that digital
solutions aimed at optimising processes and improving service quality can be a tool for
strengthening the competitive position of the university, as they create tangible value for the user
and increase the stability of internal processes (Bobro et al., 2025).

The quantitative data from the pilot project actually substantiate these statements through an
increase in indicators that indirectly reflect competitiveness: platform usage intensity, user
experience quality, and service reliability. The growth in user engagement means that digital
identification facilitates the transition from fragmented use of individual modules to systematic
interaction with the university’s digital ecosystem. The statistically significant increase in user
satisfaction (p < 0.05) indicates an improvement in the perception of services and their compliance
with students’ expectations, which is important for retaining the student body and building a
positive reputation in a competitive environment. At the same time, the increase in reliability
indicators (a decrease in the number of access requests, an increase in the proportion of successful
authentications) means a reduction in transaction costs for user support and an increase in the
stability of the digital infrastructure as an element of institutional capacity.

It should be emphasised that the observed improvements are consistent with general trends in
the digitalisation of higher education, which have intensified after the global pandemic and the
transition to the widespread use of distance and blended learning formats. In particular, the increase
in platform user activity following the implementation of digital tools correlates with research
findings showing that students are more willing to adapt to digital solutions and choose hybrid or
online formats after the pandemic, provided that the services are sufficiently convenient and
accessible (Kortemeyer et al., 2025). This gives reason to interpret digital identification as an
infrastructural prerequisite for scaling digital educational services: when the login and access
process is unified and stable, the university has the opportunity to expand digital services without a
proportional increase in administrative workload.

Thus, the implementation of the digital identification system has had a positive local impact
on the European University and is consistent with broader scientific assessments that digitalisation
is a key factor in enhancing the competitiveness of modern universities through process
optimisation, service quality improvement, and the formation of a sustainable digital ecosystem
(Verina & Titko, 2019; Bobro et al., 2025). Overall, the results of the pilot project confirm the
feasibility of further expanding digital identification technologies in educational information
systems as a tool for strengthening competitive advantages, in particular by increasing user
engagement, ensuring stable access to services, and improving the experience of interaction in the
digital environment.

Conclusions

The study shows that digital user identification in educational information systems can be seen as a
management and economic tool for enhancing the university’s competitiveness, as it simultaneously
affects the accessibility of services, the stability of digital interaction, and the quality of the user
experience. The results of the pilot implementation on the EUni platform confirm that a structured
identification mechanism can deliver tangible short-term effects in the form of increased intensity
of digital environment usage and higher user satisfaction. In particular, there was an increase in the
average daily number of active users from 800 to 950 (an increase of 18.8%; p < 0.001) and an
increase in the mean level of satisfaction from 3.8 to 4.4 points (an increase of 15.8%; p = 0.001),
which indicates that the positive changes are not accidental. Thus, digital identification is not only
an element of cybersecurity but also a practical “infrastructure catalyst” for the development of the
university’s digital ecosystem, which reduces barriers to entry to services and supports regular
interaction between students and the platform.
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SWOT structuring of factors of digitalisation in higher education institution management
further demonstrates that the success of digital identification implementation is determined by a
combination of internal resources (infrastructure, IT competencies, organisational readiness) and
external opportunities (partnerships, demand for digital formats), while the most critical constraints
are related to system integration, resource availability, and cyber risks. This means that the
competitive effect of digital identification is highest when the university views it as part of a holistic
digital architecture and supports it with access regulations, integration solutions, and the
development of digital competencies among staff. At the same time, for the university, such a
model creates the conditions for strengthening its reputation and market position by improving
service quality, and for students, by providing more predictable, faster, and more convenient access
to educational resources.

Future research should focus on in-depth economic measurement of the effects of digital
identification at the university level. In particular, it would be promising to model changes in transaction
costs (time/costs of supporting access, number of requests to support services, costs of administering
roles and rights), analysing the impact of identification on the stability of digital infrastructure, and
assessing the relationship between access mechanisms and learning outcomes (student retention,
regularity of interaction with courses, completion of tasks in hybrid formats). A separate area of
research is the interoperability of digital identification with other educational platforms and external
services, which will allow for the formation of practical recommendations for scaling digital solutions
and strengthening the competitive advantages of universities in the digital environment.
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LincdpoBa ineHTUdikalia kopuctyBadiB
B OCBIiTHIX iH(poOpMaLiMHUX cucremax
SfIK IHCTPYMEHT niABULLEHHSA
KOHKYPEHTOCINPOMOXHOCTi YHIiBepcuTeTiB

AHoTauUisl. KoHKypeHTOCHPOMOXKHICTh YHIBEPCHTETIB y HU(DPOBOMY CEpPENOBHUIN jeaani Oinbiie
3alIeXUTh BiJ SIKOCTI Ta JOCTYHHOCTI OCBITHIX cepBiciB, crabinmbHOCTI nHdpoBoi B3aemomii i
KEpOBaHOCTI TUIATPOPMHHX pimeHb. OmHuM i3 0a30BUX eNeMEeHTIB HUQPPOBOi apXITEKTypH 3aKiaxy
BHINOI OCBITH € mudpoBa igeHTH(DIKALIS KOPUCTYBadiB, AKa BH3HAYAE 3PYYHICTH BXOAY O CHUCTEMHU,
Oe3MepepBHICTh JOCTYIY JI0 PECYPCIB, a TAKOX MOKIMBOCTI CTaHIAPTHU3AII] POIEAYP 1 IEpCOHAI3allil
cepBiciB. MeTol [AOCHIKEHHST € OOIpYHTYBaHHS poJii IUQpoBoi ineHTH(IKaIlii KOpUCTYyBadiB B
OCBITHIX 1HpOpMAIiHHUX CcHUCTEMax SK I1HCTPYMEHTY MiJABUIICHHS KOHKYPEHTOCITPOMOMXKHOCTI
YHIBEPCUTETIB Ta eMIipuyHa mepeBipka edekTiB ii BOpoBaikeHHs Ha 0asi nudpoBoi miardpopmu
yHiBepcuTery. i HOCATHEHHS METH 3aCTOCOBAHO KOMIUJIEKCHUH MOJAENBHUH MigXiA, M0 TOETHYE
(hakTOpHE CTPYKTYypYyBaHHS MepenyMoB IUPOBi3allii yIpaBIiHHS 3aKJIaJ0M BUIIOI OCBITH Ta KiTbKiCHE
MOPIBHAHHS pe3yNbTaTiB M0 1 Micas BUpoBaKeHHS IudpoBoi imeHTudikanii. Mertonu aHamizy
BKJIFOYAJIM CHCTEMAaTH3allil0 YMHHHKIB 3a JIOTiKOI0 (akTopHOI MaTpuii, oOpoOKy mudpoBUX KypHaIiB
mofAif TuraTdopMH, aHKETYBaHHA KOPHCTYBadiB 3a I STHOATHHOIO IIKAJIOK 33JOBOJICHOCTi, a TaKOX
CTATUCTUYHE 31CTABIICHHS Cepe/lHIX 3HAYeHb 1 MapaMeTpiB BapiaTUBHOCTI.

OTpuMaHi pe3yJbTaTH MIJOTHOTO BIPOBAKEHHS Y BepecHi—koBTHI 2025 p. 3acBiAuMIN NO3UTHBHI Ta
CTATUCTUYHO 3HAYyIIl 3MIiHU KIIOYOBHX IMOKa3HUKIB. CepeaHs a000Ba KIJIbKICTh aKTHBHUX
KopuctyBadiB margopmu 36inpmmnacs 3 800 go 950, mo Bignorigae mpupocty 18,8, a BapiaTUBHICTH
BUKOPHUCTaHHS 3HU3WJIACA 4Yepe3 3MeHIIeHHs Koedimienta Bapiamii 3 15,0 mo 13,7, mo xapakrepusye
OLnbII CTa0ULIBHY B3a€EMOJII0 KOPUCTYBadiB i3 HUPpOBHMHU cepBicamu. [lapanenbHO cepelHill piBeHb
32I0BOJIEHOCTI KOPUCTYBadiB 3pic 3 3,8 10 4,4, a yacTKka BUCOKHX OI[IHOK MiABUIIMIACS, IO BimoOpaxae
MOKpAIeHHsT KOPUCTYBallbKOTO JOCBiAYy 1 3HIWKEHHs Oap’epiB pgoctrymy. llpakThyHa I[iHHICTH
JOCITI/DKeHHST TIOJISTaE Y MOMKJIMBOCTI BUKOPHCTAaHHS OTPHMAaHHUX TIOKa3HUKIB SIK YIPaBIIHCHKUX
OpIEHTUPIB AN OIIHIOBaHHSA €(EeKTUBHOCTI IUGPOBUX pINIEHh Yy BUINIA OCBITI Ta OOIpyHTYBaHHS
JOIUTPHOCTI MacmTaOyBaHHS MUQPOBOi imeHTH(diKaNI] IK iIHCTPYMEHTY MiJABUIIEHHS CEPBICHOI SKOCTI,
cTabIIBHOCTI IOCTYIY 1 KOHKYPEHTHHUX TIepeBar yHiBEpCUTETY

Knro4yoBi cnoBa: mudpouii yHiBEpCUTET, KOHKYPEHTOCIIPOMOKHICTD, i uKUTAIi3alis, MdpoBi cepricy,
3aTy4eHICTh KOPUCTYBadiB, TUPPOBI KOMIIETEHTHOCTI, oniepalliiiHa e(heKTHBHICTh
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