C 3mict )

0. Koromuuena, O. BacuiabuyeHko, A. AXTOSAH
danmomMu OPEeHIIB SK KaTadi3aTop JOBIOCTPOKOBUX CITOKUBUMX BITHOCHH .....eevvvernreerteesinessreanseesneans 9

I. 3aropyiiko, JI. [leTkoBa, B. Ilacenko
ExoHoMika mparii Ta comiajgbHa IMOJITHKA B YMOBAX €BPOTHTETPAIIIT .. vvevvvervieiiesireeieesieesieeesieesieessnenns 21

JI. IlponanoBa, C. CmepiueBcbka, C. MuabHiuenko, O. Pynenko, B. Ilacenko
[Tapamgurmu i METOIOJIOTIT Cy4acHOTO MEHEDKMEHTY:
KOHBEPTEHITisl IHHOBAIlIl B yMOBaX COIIQIBHUX TPAHCPOPMAIIIH ..vvevvvervvieniieniiesiiieieesieeseeesiee e sineens 41

0. 3axaposa, II. MaprinoBuy, C. Kpacikos, O. lllyabra
Oco06muBocTi hopMyBaHHS JTiIOBOT permyTartii
MIpeICTaBHUKIB Oi3HEC-cepeoBHIIA B CPEePi KPEATUBHUX THILYCTPIH . .vevvvevvieiiiesiieiiiesiieseeesieesieesneeens 54

B. I'aBpuaenko, B. Unk, C. lemuaenko, €. Kamunrumii
InTerpyBaHHs ynpaBIiHCBKOTO OOJIIKY B MEXaHI3MHU
OpraHi3aiiiiHo-eKOHOMIYHOT0 3a0€3MeUEHHsI CTAIOTO PO3BUTKY MIATIPHEMCTB ....vvevviveeirisieesiessee e 67

A. boxoBns, T. IlaaboHna
InTerpanist KJIIEHTCHKOTO JOCBIY Y CUCTEMY CTPATEriyHOro OpeHIUHTY
pECTOpaHHOTO Oi3HECY SIK KIFOUOBUH YHHHHUK JUPEPEHIIALIT OPEHILY .vvvvvvvereeiivieiiiiieiesiee s 80

H. IToanoBa
[udposizariis nporeci peanizaiii iHBECTULIHHO-0YTIBETBHUX TMPOEKTIB ...cvvrrrvrereerreerreareesieesneans 96

A. HlepdaTux
3acTocyBaHHs AUCTaHLINHOI ineHTH]iKalii Ta Bepudikallii KJIi€eHTIB
JUTSL TIOKPAIIEHHS SIKOCTI (DIHAHCOBOTO MOHITOPHHTY ....vveesviesteessreasseessessssesssesssesssnesnsesssessssssnsesssessssenns 109

0. I'yn3p
MO>KIMBOCTI BUKOPUCTaHHS perysTopHux TexHosorii (RegTech)
Cy0’€KTaMH MEPBUHHOTO (P IHAHCOBOTO MOHITOPUHTY YKPATHH .....vevveuviiieiiniiesiesiiesieene e 120

O. I'appuinok, 1. Ilonomapenko
[TpoakTHBHI IHHOBAIIIi{HI MAPKETUHIOBI CTpPATETIi Ta BEKTOPH
PO3BUTKY 0i3HECY 3 BAKOPUCTAHHIM IITYTHOTO THTCITCKTY w.vevveerveereessreasseessesssneasseessesssnesnsesssesssnesnses 129

H. IToansoBa
BukopucTanHs pe3ynbTariB THIONOTIYHUX HociimkeHb FinCEN
Y BJIOCKOHAJIEHHI CUCTEMHU (DIHAHCOBOTO MOHITOPUHTY YKPATHH ....ccvviviiiiiiisiiiiieis e 141

C. Ko3zaoBcbka, O. fAkymes, I1. Boponuos, T. Ko3ioBcska
Komanauii MeHeDKMEHT 1 613HeC-AUIUIOMATIS: IHTerpallisl yIpaBIiHChKUX MIAX0IB

B JUSUTBHOCTI TTITITPTIEMCTBA .....veeutvestreasseesseesseessseenseesssessseasseesssessseasseesseessseanseesbeessneenbeenbeessseanneenneennreans 152
B. I'aBpuiienko, A. MimmeHko

VYrpaBiiHHS Ta KOHTPOJIb OAHKIBCHKUX PU3UKIB 1 KAMITATY Y BOEHHUH TEPIO ..evviveeeriivieririeerenienns 171
0. KyueHko

AcrekTy cTasiol ajanTallii puHKY Mpatli miJi BILIMBOM HU(PPOBUX TPAHCPOPMALIH .....cvvvvverriririreenee, 191

JI. Moiceenko, M. IBanoBa, M. Pu:kux
[TpobnemMu Ta MOKITUBOCTI ypOaHizaiii
JUIS CTAJIOTO PO3BUTKY PO3YMHHUX PETIOHIB B YKPATHI ...vvieuviiiiiiiiieiie st et 204

O. I'ynamok, 10. bonaap, 1. YUynaesa, O. 3axapuenko
KouBeprenuis crpaTeriii iIHHOBaliHO-1HBECTULIIHHOTO Ta 1H(HOPMALIIHHOTO PO3BUTKY
B CHUCTEeMI IU(PPOBOTO 3aXUCTY IHTEPECIB HATIOHATBHOT CKOHOMIKH ... .c.vviesvieieesineenseesieesseeenseesieessneans 218



( Contents )

O. Kolomytseva, O. Vasylchenko, A. Akhtoian
Brand fandoms as a catalyst for long-term consumer relationships..........cccoovveviiiiiieiiiienesienens 9

I. Zagoruiko, L. Petkova, V. Pasenko
Labour economics and social policy in the context of European integration............ccoccoovveniniciicnennns 20

L. Prodanova, S. Smerichevska, S. Mylnichenko, O. Rudenko, V. Pasenko
Paradigms and methodologies of modern management:
convergence of innovation in the conditions of social transformations............ccccccevvviieiiecc e, 41

O. Zakharova, P. Martinovych, S. Krasikov, O. Shulha
Features of forming the business reputation
of representatives of the business environment in creative iNAUSEIIES ........cccoevveiieivcie v 54

V. Havrylenko V. Chyzh, S. Demydenko, Y. Kamyshnyi
Integration of management accounting
into organisational and economic mechanisms for sustainable development of enterprises ................ 67

A. Bokovnia, T. Palonna
Integration of customer experience into the system of strategic branding

of the restaurant business as a key factor of brand differentiation.............ccccoccevvvieiiiie i 80
N. Poliova
Digitalisation of processes for implementation of investment and construction projects.................... 96

D. Shcherbatykh
Application of remote identification and verification of customers

to improve the quality of financial MONITOIING .......ccviiiiiiici e 109
lu. Gudz

Possibilities of using regulatory technologies (RegTech)

by primary financial monitoring entities Of UKIaiNe ..........c.cccoviiiiiiiie e 120

O. Havryliuk, I. Ponomarenko
Proactive innovative marketing strategies

and business development vectors using artificial intelligence...........ccocooiiiiiiiiiiiii 129
N. Poliova

Applying the results of FInCEN typological studies

in improving the financial monitoring system of UKIaine ..........ccccooviriiiininiiineseseesee e 141

S. Kozlovska, O Yakushev, P. Vorontsov, T. Kozlovska
Team management and business diplomacy: integration of management approaches

IN ENTEIPIISE OPEIALIONS . .viviiiiiitieiestieie sttt sttt ettt b e s b e et e sbeesbesb e e b e s be et e s beesbe e st e sbeeneennenneen 152
V. Havrylenko, A. Mishchenko

Management and control of banking risks and capital during wartime ..........c.cccoeoiiinninninieninnns 171
O. Zhuchenko

Aspects of sustainable labour market adaptation under the influence of digital transformations......... 191

L. MoisieienkolO, M. Ivanova, M. Ryzhykh

Urbanization challenges and opportunities

for sustainable development of smart regions IN UKIaINE ...........ccoevveiieiiieiie e 204
O. Hutsaliuk, Iu. Bondar, Iia Chudaieva, O. Zakharchenko

Convergence of strategies of innovation, investment and information development

in the system of digital protection of the interests of the national eCoNOMY ..........ccooeviiieiiiiiniinnns 218



